UNIVERSITY OF CALIFORNIA, SAN FRANCISCO

LEGACY TOBACCO DOCUMENTS LIBRARY

ANNUAL TOBACCO DOCUMENTS WORKSHOP:
PUTTING THE TOBACCO INDUSTRY’S WORDS TO WORK FOR YOU

Tobacco Control Advocacy and Corporate Accountability Event: Register Now!

The University of California, San Francisco Center for Tobacco Control Research and Education, an interdisciplinary
research community, announces its one-day workshop on using tobacco industry documents for advocacy.

The workshop will cover: introduction to tobacco industry documents databases, including the multimedia database;
hands-on practice searching and extracting key industry documents under the supervision of expert documents re-

searchers; examples of ways in which the documents can be of use to promote tobacco-free communities; and op-

portunities to network and brainstorm with top documents researchers and other advocates. Featuring:

e Lunch time presentation by Stanton Glantz, Professor of Medicine and Director of the CTCRE

e Thursday Night Live free special pre-workshop, “How to Make Changes in Public Policy,” with attorney/policy
expert Richard Barnes. More details upon registration.

Cost: $25 registration fee to reserve your place, refundable upon completion of the workshop. Deadline is April 24th.
Registration is on first come, first served basis and space is limited to 38 participants. A California cuisine lunch and
resource materials will be provided. The locations are ADA accessible.

Applications for a 2010 Legacy Travel Scholarship to Increase Diversity may be requested. The deadline for the

scholarships application is April 12, 2010.
For more information and to register for the workshop, please contact:
Jennifer Lau, Jennifer.Lau@ucsf.edu

Place: University of California, San Francisco, Kalmanovitz Library
530 Parnassus Avenue, Suite 366 - San Francisco, California 94143

“I think the segments when people discussed what they were doing in
their communities was valuable. I also think that the hands-on portion
of the workshop was of great value.”

Date: Friday, May 21, 2010

Time: 9:30 am to 4:00 pm

/

“I especially appreciated the hands-on demonstratons and searching
session. It allowed me to navigate the website in a professional, yet
friendly atmosphere. I also truly enjoyed Dr. Glantz!
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