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time due to extreme brand loyalty and rate per day increases.” 507241613-1838 at 1617 (U.S. Ex.
20,774).

This is significant because it shows that R.J. Reynolds knew the majority of starters were

teenagers. It coined the te Smokers” — as a

substitute for sayi S . setting out is clear. Get
the young entra smoke more as they grow
old, that is the
Q. What ¢
A. They sh ds — before they
were smoking a majority of

people who woul cre already er by the time

they reached age 18. o to tap the

market a tobacco comp “attract a
smoker at the earliest oppo
Q. Did other tobacco co i portance of the teenager?

A. Yes. Philip Morris rec day positioned the brand well

for the future. In a March 31, 1 Smokers: Prevalence, Trends,

Implications, and Related De stated “[t]oday’s teenager is

tomorrow’s potential regul jority of smokers first begin to
smoke while still in their, ‘success of Marlboro Red . . . [it]
became the brand of ch it as they grew older. . .”

1000390803-0855 at 0808 (U.S. Ex.

Q. What is the importance of this document?
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laughing at the fact that I was walking around

disconnec ak ould smocke. T

com e vou from the ad

a

gaid, Why?
d said, We don't
reserve the

the black and

ng else at
th
ody should
be sm i because of
wrong in my
recollect i Amele Dospenso

because at o longer allowed to
smoke whil
son you were taking

Q

oxXxygen wa ecause of the altitude
e, yes.
ountains, I take it?
smoker and being at the
altitude that I was.

Q0 T mean, somebody had brought oxygen along.

I assume that you hadn’t requested that they bring
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TABLE 2C

DOMESTIC CIGARETTE ADVERTISING AND PROMOTIONAL EXPENDITURES

FOR YEARS 2002-2005 (DOLLARS IN THOUSANDS)*

2002 2003 2004 2005

Newspapers $4913 $1,589
0.0% 0.0%

Magazines $95,700 $44,777
0.7% 0.3%

Outdoor $17,135 $9.,821
0.1% 0.0%

Transit $0 $0
0.0% 0.0%

Point-of-Sa $163.621 $182,193
1.2% 1.4%

Price Disco $9,776,069
74.6%

Promotional $435,830
3.3%

Promotional $410,363
3.1%

Promotional $1,493
0.0%

Sampling Distr $17.211
0.1%

Specialty Item Distributi $5.255
0.0%

Specialty Item Distribul

1.7%

Public Entertainment — Ad $214,075
1.6%

Public Entertainment — General- $152
0.0% 0.0%

Sponsorships $28,231 $30,575
0.2% 0.2%

Endorsements & Testimonials $0 $0
0.0% 0.0%

Direct Mail $93.,836 $51,844
0.7% 0.0%

Coupons $751,761 $870,137
5.3% 6.6%

Retail-Value-Added — Bonus $636,221 $725,010
4.5% 4.5% 5.5%

Retail-Value-Added — Non. $20,535 $14,343 $7,526
0.1% 0.1% 0.0%

Company Website $2,351 $1.,401 $2,675
0.0% 0.0% 0.0%

Internet — Other $0 $0 $0
0.0% 0.0% 0.0%

Telephone $679 $760 $346 $59
0.0% 0.0% 0.0% 0.0%

Other** $112,879 $117,563 $102,369 $99,025
0.9% 0.8% 0.7% 0.8%

Total $12,466,358 $15,145998 $14,149,859  $13,110,958
100.0% 100.0% 100.0% 100.0%

£ tikmﬁ'rkFBC‘l‘.aw

*  Because of rounding, sums ercentages may not equal 100 percent.
** Expenditures for audio-visual are included in the “All Others” category to avoid disclosure of individual company data.



