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Find this site on the Web at
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MCRC Overview

A clearinghouse of advertisements produced by
- CDC
- Other federal agencies
- State health departments

Encourages advertisement sharing among states.

Provides a cost-effective way to access high-quality

tobacco counter-marketing ads.
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MCRC Database

Smoking & Tobacco Use

Options Media Campaign Resource Center (MCRC)
» Quick Search

» Advanced Search Tobacco Counter-advertising Collection

* Hel

> Login Welcome to the Media Campaign Resource Center (MCRC) Tobacco Counter-advertising Collection. This collection contains

» ContactUs detailed information on tobacco counter-advertisements for television, radio, print, and outdoor uze.

» Return to Media
Campaign Resource Any nonprofit health-related organization or state or local government agency may license the use of MCRC materials. In addition,
Center MCRC staff are available to assist your organization in developing and implementing a successful media campaign using the

advertisements in the collection. More about MCRC Tobacco Counter-advertising Collection
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MCRC Search Engine
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MCRC Ad Examples
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http://apps.nccd.cdc.gov/MCRC/Apps/ImageDetail.aspx?BlobID=2002&ISCI=QYSH%208612%20(E-30)
http://apps.nccd.cdc.gov/MCRC/Apps/ImageDetail.aspx?BlobID=1946&ISCI=QYSH%208554%20(E-30)
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