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Maryland’s Clean Indoor Air Act

of 2007

The Act took effect on February 1, 2008, 
eliminating smoking in virtually all indoor places 
including:

�An indoor area open to the public

�An indoor place in which meetings are 
open to the public 

�A government-owned or government-
operated means of mass transportation 
including buses, vans, trains, taxicabs, and 
limousines

�An indoor place of employment



The Maryland Tobacco Quitline
1-800-QUIT NOW

�Launched in June 2006 

�Offers both basic and comprehensive cessation counseling

�Up to four sessions to all Maryland residents 18 years of age and older

�Contractor is Free & Clear

�Added four week supply of Nicotine Replacement Therapy (either the patch or �Added four week supply of Nicotine Replacement Therapy (either the patch or 
gum) to all Maryland residents 18 years of age and older September 2007

�Continued to offer all services to residents during $1.00 tax increase (effec. 
1/1/08) and the implementation of the Clean Indoor Air Act (effec. 2/1/08)

�Currently, all Maryland Residents are still eligible for all services and medications



Clean Indoor Air Act

Logo and Toolkit

Fact Sheets

�Overview of Clean Indoor Air 
Act (Gen Public)

�Bars and Restaurants�Bars and Restaurants

�Hotels

�Economic Impact

�Local Resources

�Sample Signage







Key Partners

• CDC

• American Cancer Society

• Robert Wood Johnson Foundation

• Campaign for Tobacco Free Kids• Campaign for Tobacco Free Kids

• Local Advocates

• Local Health Departments

• Other Health Dept. Administrations

• TCP-funded Partners



Promotions

�Logo Development

�Restaurant and Bar Items

�Clean Indoor Air Act Toolkits

Mass Media (taxi, bus, radio)�Mass Media (taxi, bus, radio)

�Search Engine Marketing 

�Mobile Marketing Unit



Media Promotions

Bea Story Campaign -
www.smokingstopshere.com

�TV

�Taxi Tops/Bus 
SheltersShelters

�Mobile Marketing

�Search Engine 
Marketing

�Radio



“Bea” – Taxi Top Ad



Quitline Call Volumes

� 116% increase in call volume during February 2008 
compared to February 2007

� Over 100% increase in January 2008 as compared to 
December 2007, with call volumes remaining nearly as December 2007, with call volumes remaining nearly as 
high in February and March


